
10 Ways To
Immediately
Improve the 
Effectiveness of
Your contenT



Introduction

Content production isn’t always the 
best choice for companies. 

While you should have a strategy for 
creating content and targetting new 
keywords your customers search, it’s 
possible that you can squeeze more 
value out of your current content. 

Afterall, content optimization and 
promotion are just as important, if not 
more so, than content creation.

To help you get started, here are 10 
straight-forward ideas you can use to 
improve the effectiveness of your con-
tent.

Read: Rank higher in Google, attract more 
web traffic, and increase conversions:



1. Optimize Blog Posts For the 
Keywords They Already RANk For
While your blog posts may not rank in the top 10 for the target keyword, it’s likely 
that they do rank for other related keywords that would be less difficult to rank on 
the first page of Google.

You can identify these opportunities using a tool like Ahrefs.

Simply copy the URL of a specific blog post and analyze the site in the Ahrefs Site 
Explorer:

Using this tool, you can see all of the keywords a specific page or blog post ranks for 
(it’s also helpful for looking at competitor content). You can also view the estimated 
monthly search volume for each keyword search, the keyword difficulty to rank for 
that term, and the rank position for that specific page.

If you find a keyword that has a high volume and low keyword difficulty, you can 
optimize that content around that keyword (by adding it strategically in the body text, 
headers, alt tags, etc.).



2. Use Shorter URLs That Include 
The Target Keyword
Websites that use a short URL with the keyword included tend to rank higher than 
websites that use a long URL.

Example:

Target keyword: “What is content marketing?”



3. ADD INTERNAL LINKS

Notice how two of the top results have a short URL that includes their website name 
and the URL of the article that is exactly the target keyword (ex. www.websitename.
com/target-keyword).

While URL length isn’t the most important factor to SEO success, it’s an easy change 
to make. Simply go back to your past blog posts, shorten the URL so that it only 
includes the target keyword, and add a 301 redirect for the old URL to the new one.

If you have a few blog posts that rank high in Google and bring in a decent amount 
of organic search traffic, you can further squeeze value out of these posts by adding 
internal links to your latest content that you want to rank. This will pass along some 
“link juice” and can help boost your other content.

You don’t want to go overboard and link to every possible blog post on your website, 
but choose a few that you want to focus on and that are relevant to post you want to 
link from.

4. Stop Using Stock Images
One thing we try to avoid at Jawfish Digital when creating content for clients is using 
stock images. While adding images to a blog post can help break up content and make 
the post more easily digestible, stock image fail to add value.

Instead, you should strive for adding image/graphics that complement the content 
in your post. Infographics, charts, and screenshots are all great ways to incorporate 
visuals that add value. 

For example, if you’re discussing a topic on Facebook ads, you might screenshot some 
ad examples or the ad editor for setting up ads. If you mention a specific statistic, you 
might also show this information in a graph or chart.

You can, of course, develop your own custom graphics. But, you can also find many 
helpful images by doing a Google search for the topic you’re writing on.



5. Optimize Your Page Titles & Meta 
Descriptions

Many companies will be glad to have you feature one of their graphics in your blog 
post as long as you link back to their website. An easy way to do this is to add the 
word “Source” under the image and link back to the original page you found the image 
from.

If you haven’t already, it’s a good idea to make sure you set the page title and meta 
descriptions for each of your blog posts. These are text areas that people see in a 
Google search when browsing through results:



Page titles should include your target keyword. It’s also helpful to include the target 
keyword in the meta description. 

Meta descriptions don’t directly affect ranking but they can affect whether or not 
a person clicks your result (people searching through results can read your meta 
description and decide if they want to click). If you have an enticing meta description, 
this can improve your click-through-rate (which is a ranking factor).

If you’re on WordPress, you can easily set both areas using an SEO plugin like Yoast 



6. Optimize Social Sharing For Each 
Blog pOst
While we’re on the topic of using Yoast SEO, you can also use the plugin to set what 
Facebook and Twitter use when someone shares your content. 

For example, you can set the title, description, and featured images when someone 
shares a link to your blog post:

Setting this information will ensure that your content looks good on both Facebook 
and Twitter when someone shares your post.



7. Repromote Content to Your Email 
List
If it’s been some time since you published a blog post, a good way to get the most out 
of it is to repromote the piece to your email subscribers. This is often most effective 
when combined with a content update. 

However, even if you don’t update a particular blog post, you can still share it with 
new subscribers who didn’t see it the first time you sent an email to your list.

Going a step further with this idea, you might also consider creating an email drip 
campaign that sends your best content to new email subscribers over the course of a 
few days or weeks. 

You could create a series of emails for specific posts or one roundup email that sends 
an email with a list of featured content.

8. Combine Blog Posts That Don’t 
Perform
If you’ve subscribed to the idea of pumping out as much content as possible, then it’s 
likely you have a lot of low-value, short-form content on your site. 

That approach may work if you’re a giant news website like Inc.com or 
Entrepreneur, but for most companies, producing long-form, well-research content is 
the best approach to ranking in Google and attracting traffic.

With this in mind, take a look at some of your past content. If you have multiple posts 
on the same or a similar topic, you may consider combining them. 

For example, let’s say you have a post on time management tips, another on the 
definition of time management, and a third on time management software.



If none of these posts bring in much traffic, you could combine them to create an 
in-depth guide on time management, with each article being a subtopic. Then, you 
can repromote it as necessary.

This content piece will be much more valuable and more likely to receive social shares 
and/or backlinks, which can help rank for your target keyword.

9. Create Lead Magnets or Content 
Upgrades
If you receive a decent amount of traffic to one or more blog posts, it’s time to make 
the most of it. Many companies fail to capitalize on the traffic they do receive. Of 
course, you want visitors to navigate to your product or services page, but it’s likely 
they’re just discovering you and aren’t ready to learn about your company just yet.

This is where capturing visitor emails is so important. With a person’s email, you can 
promote your content, add them to a drip campaign that educates them on your 
product or service, and/or reach out directly as part of your sales process.

One of the best ways to collect someone’s email is by using a lead magnet or content 
upgrade. A lead magnet is a piece of content that someone signs up for in exchange 
for their email (like an eBook, whitepaper, set of templates, etc.): 



10. Develop a Backlink Strategy
If your content is great but you’re still struggling to rank, it’s likely that it needs more 
promotion. While creating amazing content is an important part of ranking in Google, 
it’s not the only factor. You need to promote your content in order to attract backlinks 
(links to your site from other websites). 

Great content will naturally attract backlinks in time, but it helps to have a link 
building process to make sure you’re getting backlinks to your content. There are 
many ways to build backlinks, but probably the simplest and most used method of 
building backlinks is guest posting.

By posting on another reputable blog in your industry, you can typically secure one to 
two in-body links to your content. 

While there is no specific number of links you should have, generally speaking, the 
more a specific page has, the higher chance it has to rank highly in Google (as long as 
they’re quality, relevant links).

Develop a strategy for building backlinks to your content. You can fire a company to 
build backlinks for you, you can sometimes work with writers who build backlinks, or 
you can complete this process yourself. 

Just make sure building backlinks are part of your content promotion process.



Start Creating Amazing Content
Well, there you have it! 10 ways you can improve the effectiveness of your content. 
This is by no means an exhaustive list, but by implementing these 10 ideas, you’ll be 
well on your way to increasing traffic and conversions on your site.

However, if you’re struggling to produce effective content, the kind that actual results 
in visits, sales, and high rankings in Google, we can help!

At Jawfish Digital, we’ve helped many companies with their content marketing 
strategy and have produced some amazing content along the way.  

If you want content that ranks and brings in organic traffic month-over-month, just 
like this:

Get in touch with us by emailing info@jawfishdigital.com or scheduling a call here. 
We’d be happy to discuss your goals and how we can help!

mailto:info@jawfishdigital.com
https://calendly.com/cody-slingerland


www.jawfishdigital.com

info@jawfishdigital.com 

414 Fayetteville St.

Raleigh, NC 27601

https://jawfishdigital.com/
mailto:info@jawfishdigital.com

